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Banking has spent much of the past decade talking about transformation. The language such as digital, intelligent, 

seamless, embedded and automated has become familiar. Yet as these capabilities become more deeply integrated into 

financial services, the nature of innovation itself is beginning to change.

The most significant advances are difficult to see. They are found in the systems that make an application take minutes 
rather than days, in the data that allows a lender to make a better-informed decision, in the infrastructure that enables 

a payment to move without intervention, and in the technology that allows a customer to interact with a bank without 
having to think about the complexity behind the experience. What appears simple on the surface often reflects 
considerable change underneath.

This is an important moment for the industry. Technology is no longer being introduced simply to demonstrate what 

is possible. It is becoming part of how banks operate, compete and serve their customers. That places a different 
responsibility on financial institutions. The question is no longer whether they can adopt new technologies, but whether 
they can translate them into better decisions, stronger relationships and more effective ways of working.

It also changes how innovation should be understood. A sophisticated interface is not necessarily a sophisticated 
banking experience. An AI application is not necessarily useful simply because it uses AI. And greater automation 
has little value if it merely moves complexity from one part of the organisation to another. The measure of progress 
increasingly lies in what technology enables rather than in the technology itself.

The stories brought together in this issue reflect that shift. They point to an industry becoming more deliberate about 
the relationship between technology and outcomes, between what happens on the screen and what happens behind 

it. They also reveal that meaningful transformation rarely rests on a single breakthrough. It is built through better 
data, stronger infrastructure, thoughtful design, effective governance and an understanding of where technology can 
genuinely make a difference.

In this issue, we examine that difference through the institutions, leaders and ideas helping to shape the next chapter 
of financial services. Their experiences offer a reminder that transformation is not an endpoint, nor is it defined by any 
single technology. It is an ongoing process of making banking more responsive, more connected and, ultimately, more 
useful to the people and businesses it serves.

As always, we extend our sincere gratitude to the executives, contributors, partners and members of our judging panels 
whose expertise and openness continue to enrich our coverage. Their perspectives help ensure that the conversation 
around innovation remains grounded in the realities of the industry.

Thank you for your continued support of The Digital Banker. We remain committed to examining the ideas behind 
the industry’s transformation, recognising meaningful progress and bringing our readers closer to the people and 

institutions shaping the future of banking.

Nirav Patel 

Managing Editor 

The Digital Banker

Managing Editor’s Note
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Earlier this week, China has appointed Deutsche 

Bank as the first European bank to serve as a 
renminbi clearing bank, giving the German lender 
a more direct role in processing and settling 

transactions in China’s currency. The appointment 

is an important step in the development of the 
renminbi (RMB) as an international currency and 

strengthens financial links between China and 
Europe.

For Deutsche Bank, the role builds on a long 

relationship with China. The bank has operated in 

the country since 1872 and has already supported the 

international use of the RMB through its participation 

in China’s Cross-Border Interbank Payment System, 

known as CIPS. The new clearing role gives the bank 
another way to connect European companies and 

financial institutions with China’s financial system.
The appointment also comes as Beijing steps up its 

China taps Deutsche Bank for
RMB internationalisation

Deutsche Bank’s appointment as a renminbi clearing bank marks another step in China’s 
efforts to expand the international use of its currency.

By Kevin Luarca

INDUSTRY UPDATE
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efforts to increase the global use of the RMB. In August 
2026, the People’s Bank of China said it would expand 
the use of the currency in international trade and 

investment while continuing to open China’s financial 
sector in a careful way.

What does a renminbi clearing bank do?
A clearing bank provides the financial infrastructure 
needed to process RMB payments between banks and 

businesses. In simple terms, it acts as a bridge between 

the Chinese financial system and institutions in 
another market.

For European businesses, having a clearing bank in 
Europe can make RMB payments more direct and easier 

to manage. Companies trading with China can receive 
or make payments in RMB without relying as heavily 
on other financial centres. This can reduce payment 
friction, improve settlement and make it easier for 
companies to use the currency in their normal business 

activities.

The role is therefore about more than processing 

payments. A stronger RMB clearing network can 
encourage companies to invoice Chinese trade in RMB, 
allow banks to offer more RMB products and support 

wider investment and financing activity in the currency.

China’s wider RMB internationalisation 
plan
China has been working for years to increase the 

international role of the RMB, but the policy has 

gained fresh momentum in 2025 and 2026. Beijing is 
not simply trying to make the RMB a currency used for 

trade. It wants to increase its role in payments, lending, 

investment and, over time, global reserves.
The PBOC’s latest five-year plan says China will 
expand the international use of the RMB in trade 
and investment while maintaining a broadly stable 
exchange rate. The central bank has also said it will 
continue to support a higher level of opening in the 
financial sector.

In June 2026, the PBOC introduced further measures to 

support offshore RMB activity. These included a new 
RMB repo tool that allows foreign central banks and 

sovereign wealth funds to obtain RMB liquidity using 

high-quality Chinese bonds as collateral. The central 
bank also said it would support greater offshore RMB 

business through major Chinese banks.

China is also expanding the infrastructure that allows 
the RMB to move across borders. CIPS has become an 
important part of this effort, while new services such 
as RMB-denominated international letters of credit are 

designed to make trade finance easier to conduct in the 
Chinese currency.

The development of offshore RMB markets is another 
part of the strategy. Hong Kong remains particularly 

important because it provides an international financial 
centre through which investors and companies can 
access RMB products while China retains controls over 
its domestic capital account.

China is also looking beyond traditional banking. 

In 2025, reports emerged that Chinese authorities 

were considering yuan-backed stablecoins as another 

possible way to increase the currency’s use outside 

China. Although this remains a developing area, it 
shows how Beijing is considering new forms of payment 
infrastructure as part of its wider currency strategy.

The RMB has made progress, but the gap 
remains large
There is evidence that the RMB is becoming more 
important in international finance. The IMF reported 
that the RMB accounted for 1.99% of global official 
foreign exchange reserves in the first quarter of 2026, 
up from 1.95% in the previous quarter. While this 
remains small compared with the US dollar and euro, it 

represents gradual progress.

The RMB has also become an important currency for 

trade finance. Recent research based on the 2025 BIS 
Triennial Survey found that banking links with China 
are an important factor supporting the growth of RMB 

foreign exchange trading across different markets.

China’s overseas lending in RMB has grown as well. 
Over the past five years, Chinese banks’ external RMB 
loans, deposits and bond investments have reportedly 
increased to more than RMB3.4 trillion. At the same 
time, the RMB has gained a larger role in global trade 

finance.
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However, the RMB remains far behind the dollar in 
international use. The main challenge is not simply 

getting companies to use RMB for payments. It is 

convincing investors, central banks and financial 
institutions to hold large amounts of RMB assets for 

the long term.

The benefits for China
A more international RMB could bring several benefits 
to China. The first is lower dependence on the US 
dollar. If more Chinese companies can invoice exports 
and imports in RMB, they have less need to exchange 
between RMB and dollars. This can reduce currency risk 

and make international trade less dependent on the US 

financial system.

Greater RMB use could also help Chinese companies 
operating overseas. If they can borrow, raise funds 
and settle transactions in RMB, they can reduce their 

exposure to movements in other major currencies.
A wider international role could also strengthen 
China’s financial influence. A country whose currency 
is widely used in trade and investment has greater 
influence over international financial flows. This 
is particularly relevant at a time when geopolitical 
tensions have encouraged governments and companies 
to consider alternatives to the dollar-based financial 
system.

There is also a benefit for China’s financial markets. 
Greater international demand for RMB assets could 
bring more foreign investors into Chinese bonds, 
equities and other financial products. Deutsche Bank’s 
own activity provides an example. In June 2026, it 
issued a RMB3.5 billion Panda bond in China, with 

strong investor demand and record-low coupons for a 
foreign issuer in the relevant maturities.

For international companies, wider RMB use could 

provide more choice. A European company that buys 
goods or services from China may be able to invoice 
and settle directly in RMB. This could reduce the need 

for multiple currency conversions and make it easier to 
manage payments with Chinese suppliers.

Companies with significant operations in China could 
also gain access to RMB funding. Panda bonds, for 

example, allow foreign companies to raise money in 

China’s domestic bond market. Deutsche Bank said it 

supported RMB9 billion of Panda bond issuance for 

Henkel, Volkswagen and Mercedes-Benz during 2026, 

showing how the market can provide an alternative 
source of funding for multinational companies.

For investors, a wider RMB market could provide 
another source of diversification. Chinese bonds and 
other RMB assets can give international portfolios 
exposure to a large economy and a different interest-
rate cycle.

Opportunities for Deutsche Bank
The appointment creates a number of opportunities 

for Deutsche Bank. As a major European bank with 
a long history in China, it can position itself as a 

bridge between European clients and China’s financial 
markets.

The clearing role could support growth in payments, 

foreign exchange, trade finance, cash management and 
investment banking. As more European companies 
use RMB for trade, Deutsche Bank can provide the 
accounts, payment services and currency management 
tools needed to support them.

There is also an opportunity in capital markets. The 

bank is already active in China’s Panda bond market 
and has described itself as a leading foreign bank 

supporting foreign issuers in the onshore bond market. 

A larger international RMB market could increase 
demand for these services.

The bank could also benefit from the growth of RMB 
liquidity management. Multinational companies with 
operations in China need to manage RMB cash, funding 

and foreign exchange risk across several countries. 
A bank with strong RMB clearing and cross-border 
capabilities is well placed to support this activity.

For Deutsche Bank, the timing is favourable. As China 
seeks to expand the RMB’s international role, the 
bank’s new clearing position gives it a central place in 
the financial connection between China and Europe. 
The success of the wider RMB strategy, however, will 
depend on whether international businesses and 

investors see enough value, liquidity and confidence in 
holding and using the currency over the long term.
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“The outcome of US-Iran negotiations continues to 

be a source of uncertainty, with banks revising their 
assessments as talks evolve. Banks remain highly 
attentive to risks and are continuing to closely monitor 

credit risks, especially in the most exposed sectors, 
with some reporting additional tightening of credit 

standards because of geopolitical tensions and energy 

developments in the second quarter,” the report said.

Eurozone banks tighten lending
as geopolitical risks persist

Eurozone banks remained cautious over lending in the second quarter, keeping standards 
tight as geopolitical risks and economic uncertainty continued to weigh on credit 
conditions despite improving demand from businesses. This was despite the pace of 
tightening having moderated compared to the second quarter of 2026, according to the 
latest European Central Bank (ECB) Bank Lending Survey.

By Syahirah Syed Jaafar

The ECB’s latest lending survey found eurozone banks slowed the pace of credit tightening in the second quarter

but continued to maintain stricter lending standards as geopolitical risks and weaker risk appetite persisted.
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The European Commission said the EU economy 

remains resilient but faces a more challenging outlook 

as trade tensions, higher US tariffs and persistent 

geopolitical uncertainty weigh on growth. While 
domestic demand has been supported by a strong 

labour market and easing inflation, policymakers 
warned that weaker global trade, subdued business 

investment and external risks are likely to keep the 
recovery modest.

The European Central Bank recently announced that 

it left its benchmark interest rate unchanged at 2.25%, 

citing concerns over how volatile energy prices could 
affect inflation. The Commission also cautioned that 
the outlook remains highly uncertain, with further 

trade disruptions or geopolitical shocks posing 

downside risks to growth.

In the survey, banks reported a slight increase in 
demand for corporate loans, driven by financing needs 

INDUSTRY UPDATE

for inventories, working capital, fixed investment by 
larger firms and debt refinancing. However, elevated 
geopolitical risks, lower risk tolerance and concerns 

over borrowers’ creditworthiness continue to weigh 
on lending decisions, with banks maintaining stricter 

approval standards and expecting further tightening 
in the coming quarter.

For loans to enterprises, banks reported a moderate 

tightening in credit standards although the pace eased 

from the previous quarter. A net 7% of banks tightened 
lending standards, down from 10% in the first quarter 
and well below the 19% tightening they had expected. 
Higher perceived risks, lower risk tolerance and 
continued concerns over geopolitical and energy 
developments remained the main drivers. Banks also 
reported a further increase in corporate loan rejection 
rates, while lending terms and conditions continued to 

tighten, particularly through wider margins on riskier 

loans.
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Despite tighter lending conditions, demand for 

business loans edged higher. A net 3% of banks 
reported an increase in loan demand, reversing 
the 2% decline recorded in the previous quarter 
and outperforming expectations for a 10% fall. The 
modest rise was driven mainly by stronger demand 
for inventories and working capital, increased fixed 
investment by large firms, and refinancing and 
restructuring activities. Looking ahead, banks expect 
credit standards for corporate lending to tighten 

further in the third quarter of 2026, the survey 
noted.

For households, banks reported a continued 

tightening in lending conditions during the second 

quarter of 2026. Credit standards for housing loans 
tightened by a net 9% of banks, broadly in line with 

expectations of 8%, while overall lending terms 
and conditions tightened by a net 4%, the first 
tightening since the third quarter of 2023. Rejection 
rates for mortgage applications also increased 

further. Demand for housing loans, however, fell 
sharply, with a net 15% of banks reporting weaker 

demand, compared with expectations of a 20% 
decline, as deteriorating consumer confidence, 
higher interest rates and weaker housing market 

prospects weighed on borrowing.

Meanwhile, credit standards for consumer credit and 

other household lending tightened by a net 12%, 

easing slightly from 15% in the previous quarter, 
while demand declined by a net 2%, a smaller fall 

than the 9% decrease banks had expected. Banks 
expect credit standards to tighten further in the 
third quarter, by 2% for housing loans and 11% for 
consumer credit.

While credit demand is showing tentative signs 
of stabilising, the recovery remains fragile as 
banks continue to prioritise risk management over 
loan growth. With geopolitical tensions, energy 
market uncertainty and concerns over borrowers’ 
creditworthiness still shaping lending decisions, 

the survey suggests that financing conditions are 
likely to remain restrictive in the near term. Unless 
economic and geopolitical risks ease more decisively, 
tighter credit standards could continue to constrain 

investment and household spending, potentially 
slowing the pace of the eurozone’s broader economic 

recovery.

Elevated geopolitical 
risks, lower risk 
tolerance and concerns 
over borrowers’ 
creditworthiness 
continue to weigh on 
lending decisions.
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Beyond Products: building 
a more connected digital wealth 
experience

Standard Chartered’s offerings across digital wealth, 

advisory and bancassurance reflects this shift. Its 
award-winning propositions point to a broader 

direction for affluent banking: moving from product-
led interactions to a more integrated wealth experience 
that helps clients grow, manage and protect their 

wealth with greater confidence. This is closely aligned 
with the bank’s “Today, Tomorrow and Forever” 
approach, which frames wealth around immediate 

needs, future goals and legacy planning.

One expression of this is SC Invest, the bank’s end-to-
end digital funds experience on SC Mobile, its mobile 
banking platform. Designed for clients in Singapore and 

Hong Kong, SC Invest brings fund discovery, portfolio 
selection, execution and ongoing monitoring into a 
single journey. Clients can access curated portfolios 
aligned to different risk appetites and investment 
needs, supported by insights from Standard Chartered’s 

Chief Investment Office and discretionary portfolio 
management teams. The proposition is designed to 

make investing simpler, more intuitive and more 
accessible for digitally active clients, including those 
who are newer to mutual funds.

This sits alongside the bank’s broader advisory 
capabilities through myWealth Advisor. The platform 
supports structured portfolio conversations by helping 
relationship managers and investment advisors 
visualise recommendations, align portfolios clearly 

to client goals and risk profiles, and bring greater 
consistency to the advisory experience. Together, SC 
Invest and myWealth Advisor showcase how digital and 
human-led advice can work in tandem: helping clients 

Affluent clients are no longer thinking about wealth in narrow product categories. 
Investing, protection, health and long-term resilience are increasingly part of one 
broader conversation about how they live, plan and prepare for the future. For banks, the 
challenge is therefore changing. It is no longer enough to digitise individual products. The 
opportunity lies in creating connected experiences that reflect how clients make decisions 
across different stages of life.

INSIDE THE INNOVATION

Samir Subberwal

Global Head, Wealth Solutions, Retail Products,

Data & Analytics, Standard Chartered
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engage more easily with investment opportunities 
while strengthening the quality and consistency of 
advisory conversations.

The same philosophy is visible in the bank’s digital 
bancassurance proposition. Here, the shift has been 

more foundational. Standard Chartered has moved 
from largely partner-led digital journeys to a more 
bank-orchestrated experience layer embedded within 
its mobile and online banking platforms. This gives the 
bank greater ownership of journey design, governance 
and client engagement, while enabling a more 

consistent and scalable protection experience across 
partners, products and markets. It also improves speed 
to market by reducing the time needed to launch and 

refine digital insurance journeys.

Health and wellness represents the next phase of this 
evolution. This is not simply a new product category, 
but a reflection of how affluent clients increasingly 
define security and wellbeing. Wealth is becoming 
more closely connected to quality of life, health 
preparedness, prevention, longevity and everyday 
resilience. Standard Chartered’s health and wellness 

proposition, including collaborations with Bupa 

Global and WHOOP, reflects this broader shift by 
bringing together protection, medical access, wellness 

insights and daily engagement in a more client-centric 

ecosystem.

Taken together, these initiatives point to a broader 
change in banking for affluent clients. SC Invest 
helps clients grow their wealth with greater ease and 

confidence. myWealth Advisor strengthens advisory 
conversations with more structure, consistency and 
clarity. Digital protection journeys make it easier to 
safeguard what matters, while health and wellness 

propositions extend the conversation into prevention, 
resilience and long-term quality of life. The common 
thread is a move away from standalone product 
interactions towards a connected wealth experience – 
one that is more natural for clients and more scalable 

for the bank.

That integration matters because clients do not 

experience life through organisational silos. They think 
about growth, risk, family, health and future security 

as part of one evolving picture. The banks that respond 
best will be those that can connect these needs through 

experiences that are intuitive, relevant and trusted. 
Standard Chartered’s approach across investing, 
protection and wellbeing reflects this shift: a digital 
wealth journey designed not only around transactions, 
but around the fuller reality of how clients build, 

protect and sustain the lives they want.

Samir Subberwal, Global Head, Wealth Solutions, Retail 
Products, Data & Analytics, Standard Chartered, said, 
“Affluent clients are increasingly looking at wealth 
through a wider lens, one that connects investing, 
protection, health and long-term resilience. Our 

focus is to bring these needs together through digital 

experiences that are simple, relevant and trusted, while 
still anchored in the strength of our advisory expertise.”

INSIDE THE INNOVATION

Standard Chartered Singapore Headquarters
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The United States has been at the centre of this 

debate. While it remains home to many of the 
world’s largest digital asset firms, exchanges and 
blockchain developers, it has also become known 
for regulating the industry through enforcement 

actions rather than through a clear legal framework. 

The Securities and Exchange Commission (SEC) has 
argued that many digital assets should be treated 

as securities, while the Commodity Futures Trading 

Commission (CFTC) has maintained that many 

cryptocurrencies function more like commodities. 

The absence of a clear jurisdictional boundaries 
between these two agencies has led to overlapping 
responsibilities, legal challenges and uncertainty for 

the industry.

To address these challenges, lawmakers introduced 

the Digital Asset Market CLARITY Act, commonly 
known as the CLARITY Act, the most comprehensive 
effort to establish a federal regulatory framework 

for digital assets in the United States. Rather than 

creating an entirely new regulatory system, the 

legislation aims to clarify how existing financial 
laws apply to digital assets and define the 
responsibilities of the SEC and CFTC.

Supporters argue that the bill provides greater 
regulatory certainty that could encourage 

innovation, strengthen investor protection and keep 
digital asset businesses in the United States instead 

of pushing them towards overseas markets. Critics, 
however, believe that some parts of the legislation 
could weaken investor safeguards or leave gaps in 
regulatory oversight.

The Senate version of the CLARITY Act builds upon 
earlier market structure proposals and reflects 
months of negotiations between lawmakers, 

regulators and industry participants. The legislation 

recognises the unique characteristics of blockchain 
technology while maintaining established financial 
regulatory principles where appropriate. Instead of 

treating every digital asset in the same way, the bill 
introduces clearer legal definitions that distinguish 
securities, digital commodities, payment stablecoins 

and decentralised networks.

Why the Clarity Act is important
One of the Act’s most significant challenges lies 
in decentralised finance (DeFi). Unlike traditional 
financial institutions, many DeFi platforms operate 
through blockchain-based software rather than a 

central organisation, making it difficult to determine 
who should be responsible for regulatory compliance 

and consumer protection.

Could the Digital Asset Market 
CLARITY Act usher a new chapter 
for the United States?

For more than a decade, the digital asset industry has developed much faster than the 
laws designed to regulate it. As cryptocurrencies grew from a niche investment into a 
market worth more than $2 trillion as reported by Forbes, regulators struggled to decide 
which rules should apply and which agencies should oversee the sector. This uncertainty 
has resulted in repeated legal disputes between regulators and digital asset companies, 
creating an unpredictable environment for investors and businesses alike.

By Kevin Luarca
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The CLARITY Act attempts to address this issue 
by introducing legal tests to determine whether 

a blockchain network or protocol is genuinely 

decentralised. The legislation examines whether a 
small group of individuals retains special control over 
the network, whether developers can restrict user 
access, and whether privileged parties continue to 
exercise significant influence over the operation of the 
system.

This distinction matters because it could determine 

how blockchain projects are regulated as they evolve. 
Developers have long argued that networks operating 
without a central controlling party should not be 

subject to the same regulatory requirements as 
traditional financial institutions.

Although the United States remains one of the world’s 
largest digital asset markets, growth has become 

increasingly global. Countries in Asia, Europe and 

the Middle East have introduced clearer regulatory 
frameworks that have encouraged exchanges, 
investment firms and blockchain developers 
to establish regional headquarters outside the 
United States. This competition for investment 
and innovation has intensified the pressure on 
US lawmakers to create a more predictable legal 

framework through legislation such as the CLARITY 
Act.

The global competition
Although the United States remains the largest market 
for digital asset investment, it is no longer the clear 
leader in regulatory innovation. Over the past year, 
several countries have introduced legal frameworks 
that provide greater certainty for digital asset 
businesses, attracting investment, talent and new 
financial products.
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The United States continues to dominate institutional 

investment. It hosts many of the world’s largest asset 
managers, cryptocurrency exchanges and blockchain 
companies. The launch of spot Bitcoin and Ethereum 

ETFs has significantly increased institutional 
participation, while major banks have expanded 
their tokenisation and digital asset custody services. 
However, regulatory uncertainty has remained a 
concern. Disagreements between the SEC and the 

CFTC over how digital assets should be classified 
have led to years of legal disputes. The CLARITY Act 
is intended to reduce this uncertainty by establishing 

clearer rules for digital commodities and assigning 

greater responsibility to the CFTC.

Singapore has positioned itself as one of the world’s 

leading digital asset centres by combining innovation 
with strong regulatory oversight. Rather than allowing 
unrestricted growth, the Monetary Authority of 
Singapore (MAS) has adopted a licensing system that 
requires firms to meet strict standards for governance, 
anti-money laundering and consumer protection. This 

approach has attracted banks, payment companies 

and institutional investors seeking regulatory 
certainty while maintaining confidence in the financial 
system. Singapore has also become a major centre for 
tokenisation projects involving commercial banks and 
asset managers.

Hong Kong has taken a similar approach by 

introducing a licensing regime for virtual asset 
trading platforms and encouraging the development 
of tokenised financial products. Over the past year, 
regulators have approved additional cryptocurrency 
investment products and expanded initiatives that 
support tokenised bonds and investment funds. 
Hong Kong’s strategy reflects its ambition to become 
the leading digital asset hub in Greater China while 
maintaining close regulatory supervision.

The United Arab Emirates has emerged as another 
major centre for digital assets. Dubai’s Virtual Assets 
Regulatory Authority (VARA) has created one of the 
world’s most specialised regulatory systems for virtual 
assets, providing dedicated licensing for exchanges, 
custodians and service providers. Abu Dhabi has also 
strengthened its digital asset ecosystem through the 

Abu Dhabi Global Market (ADGM), attracting global 
firms looking for a stable regulatory environment. The 

UAE’s willingness to introduce clear rules early has 
helped establish it as one of the fastest-growing digital 

asset markets in the Middle East.

Switzerland continues to benefit from its long-
standing reputation for financial innovation. Its legal 
framework recognises blockchain-based assets and 

provides clear rules for digital securities, tokenisation 
and custody services. This has encouraged both 
traditional financial institutions and blockchain 
companies to establish operations in the country, 

particularly in the region known as Crypto Valley.

The European Union has taken a different approach 

by creating a single regulatory framework across its 

member states through the Markets in Crypto-Assets 
(MiCA) Regulation. Instead of relying on individual 
national rules, MiCA establishes common standards 
for licensing, stablecoins and consumer protection 

across the EU. This has made it easier for firms 
authorised in one member state to expand throughout 
the European market.

The CLARITY Act seeks to strengthen the US position 
by providing clearer rules for market participants 
while maintaining investor protections. If enacted 
and implemented effectively, it could make the 
United States a more attractive destination for 
digital asset businesses and institutional investors, 
while reinforcing its influence on global regulatory 
discussions.

Although the CLARITY Act is a domestic piece of 
legislation, its influence is likely to extend well 
beyond the United States. The country remains the 

The CLARITY Act 
attempts to address this 
issue by introducing 
legal tests to determine 
whether a blockchain 
network or protocol is 
genuinely decentralised.

INDUSTRY UPDATE
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world’s largest capital market and home to many 

of the largest digital asset firms, institutional 
investors and technology companies. Changes to 
US regulation often influence policy discussions in 
other jurisdictions.

The legislation may also influence regulatory 
developments elsewhere. Policymakers in other 
countries are likely to study the Act as they consider 
how to regulate digital commodities, decentralised 

finance and stablecoins. While few jurisdictions are 
expected to copy the legislation directly, several 
may adopt similar approaches to defining digital 
commodities and allocating responsibilities between 

financial regulators.

However, the Act is unlikely to create a single global 
regulatory standard. Different countries continue 

to have different priorities. As a result, digital asset 
companies operating internationally will still need 

to comply with different regulatory frameworks 

across multiple jurisdictions.

The long-term success of the legislation will 

ultimately depend not only on the legal framework 

it creates, but also on whether it provides sufficient 
certainty for innovation while maintaining strong 
standards for market integrity and consumer 

protection. Achieving this balance will determine 
whether the United States can remain a global 

leader in the next stage of digital asset development.

INDUSTRY UPDATE
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Standard Chartered Hong Kong 
delivers an all-round hybrid 
experience

Serving a large base of wealth clients in Hong Kong, 
Standard Chartered Hong Kong empowers clients to 

draw insights from market data, up-to-date market 

commentary and its in-house Chief Investment Office 
(CIO) outlook, with the aim of supporting them to 

transact through digital means or with support from 

specialists. 

Enabling the transition of client experience from 
online exploration to offline support and foster strong 
connection of clients and their relationship managers 

(RMs), the bank has also established multiple value-
adding services and functions that help clients make 
informed decisions with advisory from specialist teams.

Digitally empowering RMs
Standard Chartered Hong Kong has developed a 
comprehensive digital ecosystem within its Wealth 
& Retail Banking (WRB) offerings to empower 
both clients and RMs through seamless, integrated 

solutions. 

The myRM platform was introduced to modernise 

advisory delivery by providing a secure, bank-
owned communication channel for clients and 

RMs. It overcomes the limitations of traditional 
communication methods, such as branch visits and 
untracked chat apps, by consolidating advisory 
conversations, quotation sharing and order execution 
in one secure environment. 

Clients benefit from prompt, personalised service 
and peace of mind knowing their interactions are 

securely documented. For RMs, myRM streamlines 

workflows, strengthens professionalism, and 
reinforces client trust. Strategically, it supports more 

frequent and structured engagement, accelerating 
execution cycles and positioning the bank to deliver 
human advice at digital speed while ensuring 
compliance and security.

Serving powerful insights and targeted 
nudges 

Standard Chartered Hong Kong’s myWealth platform 
delivers a hybrid advisory experience that combines 
personalised portfolio insights with clear, actionable 

nudges to help clients make better investment 

In today’s dynamic financial landscape, digitally savvy clients expect seamless, hybrid 
experiences that not only help them save time, but also provide them with expert guidance 
whenever required. To address this, Standard Chartered Hong Kong has crafted a hybrid 
wealth experience that seamlessly integrates cutting-edge technology with personalised 
human touchpoints. 

INSIDE THE INNOVATION

Through myWealth 
Direct and myWealth 
Advisor, clients can 
seamlessly transition 
between self service 
digital tools and RM 
assisted advisory.
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decisions. Through myWealth Direct and myWealth 
Advisor, clients can seamlessly transition between self 
service digital tools and RM assisted advisory.

myWealth Direct provides clients with instant access 
to portfolio summaries, health scores and personalised 

investment ideas. myWealth Advisor complements this 
with deeper portfolio reviews, customised portfolio 
construction and advanced analytics supported by the 
bank’s proprietary algorithms engine.

A core differentiator of myWealth is its personalisation 
engine, which generates targeted insights such as 

over/under concentration alerts, top asset class ideas, 
sustainability focused recommendations and real time 

updates to the ‘Portfolio Strength Score’ tab. Each 

insight is designed to prompt timely and relevant 
action.

myWealth Advisor further enhances personalisation 
through both ‘Express’ and ‘Custom’ portfolio 
building paths tailored to client sophistication. Real 

time synchronisation between myWealth Direct and 
myWealth Advisor ensures clients always see updated 
portfolios and can easily compare them against CIO 

model allocations. RMs can also push curated ideas 

directly to clients’ digital carts for seamless execution.

Together, these capabilities create an integrated 

ecosystem that elevates client decision making, 
increases RM productivity, and delivers a frictionless 
journey from insight to action.

Guided by client feedback
Listening to clients on the need for timely, 
personalised and easy to understand insights, 

Standard Chartered Hong Kong introduced a solution 

that allows clients to learn, explore and act seamlessly 
within a single digital journey.

As clients increasingly adopt mobile first and self 
directed learning behaviours, it became essential 
for the bank to evolve the ‘Invest Tab’ into a more 
personalised, insight driven and intuitive wealth 
destination. 

Through this, the bank transformed wealth 

engagement from a fragmented, multi step process 

into a unified mobile experience where clients can 
access ideas, understand the market and act instantly, 

without having to switch channels. Bite sized, easy 
to digest content and CIO insights are embedded 

directly at the point of decision, enabling clients to 

stay informed anytime. Additionally, wealth offers 
are surfaced based on clients’ profiles and behaviours, 
addressing the need for customised guidance, 

elevating relevancy and strengthening client 
engagement.

Wealth advisory, powered by GenAI
Integrated into myWealth Advisor in H2 2025, GenAI 
enables RMs and investment advisors to instantly 

Standard Chartered Headquarters Office,  Hong Kong
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generate personalised client communications with 

investment ideas, product recommendations and 
portfolio commentary – dramatically improving 
the speed, quality and consistency of advisory 
interactions.

By analysing client holdings, risk appetite, market 

conditions, and CIO views, GenAI transforms 
complex data into clear, tailored and context 
relevant messages that help clients understand 
their portfolios and take confident next steps, 
enabling more proactive engagement and deeper 
relationship building.

Bringing innovation to investments
In 2025, the bank introduced the new SC Invest 
platform, in a bid to innovate the mutual fund 
investment landscape for investment newbies and 
clients who are new to mutual fund and wealth 

management products. 

SC Invest offers a digitised and simplified 
investment journey, specifically designed to cater 
to individuals new to mutual fund investments. 
By providing a digital-only portfolio investment 
platform, SC Invest aims to reduce the traditional 
barriers and complexities associated with fund 
investing, making it more accessible and user-
friendly for investment newbies, the younger 
generations and the emerging affluent client 
segment.

What sets SC Invest apart is how it leverages 
cutting-edge innovation to provide a seamless 
digital client experience. The platform offers 
unique selling points, such as a streamlined 
and simplified fund investment process, lower 
investment threshold to entry, and user-friendly 
interface integrated within the SC Mobile App. 
By offering a seamless journey where clients can 
effortlessly open a unit trust account and subscribe 

to funds in just three straightforward steps, SC 
Invest ensures a transparent and user-centric 
investing experience.

Transforming everyday banking
Beyond wealth experience, Standard Chartered Hong 
Kong also launched the Bonus Saver Campaign to 
bolster its deposit product portfolio. This innovative 
payroll campaign enables clients to earn monthly 

rewards by receiving their salary, completing 
designated “missions” such as maintaining account 
balances – with higher balances yielding greater 
rewards – and achieving spending thresholds on the 
bank’s credit card, unlocking exclusive cash rebates. 
In essence, it transforms everyday banking activities 
such as payroll deposits, savings and spending into a 
rewarding ecosystem that incentivises client loyalty.

Traditionally, clients only earn interest on idle funds. 

However, the Bonus Saver Campaign allows them to 
generate additional cash rewards from their day-to-

day cash flow, thereby increasing deposit mobilisation 
and client engagement. 

As of September 2025, the bank has continued to 
deliver strong momentum in its wealth and affluent 
growth, especially in digital revenue and wealth digital 
sales revenue thanks to its digital acceleration. 

Standard Chartered Hong Kong took home 12 titles 

at the Digital CX Awards 2026, including Best 
International Retail Bank for Digital CX – Hong Kong 
SAR, China.

Standard Chartered 
Hong Kong’s myWealth 
platform delivers 
a hybrid advisory 
experience that combines 
personalised portfolio 
insights with clear, 
actionable nudges to 
help clients make better 
investment decisions.

INSIDE THE INNOVATION
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This approach has driven significant growth in digital 
engagement and was recognised at The Digital CX 

Awards 2026, where the app won the Outstanding 
Digital CX – Mobile Banking – Vietnam award.

Mr. Dennis Tan, Head of Digital Banking at UOB 

Vietnam, said: “With UOB TMRW Vietnam, we 
leverage data analytics and machine learning to better 
understand customer needs and deliver timely insights, 
relevant recommendations and solutions that support 
their financial goals.”

Launched in May 2025, the app features a simplified and 
intuitive user experience designed to make everyday 
banking easier and more engaging.

A more relevant experience for everyday 
banking
At the core of UOB TMRW Vietnam is its ability to make 
banking more relevant to each user.

From dynamically customised dashboards to contextual 
product recommendations, the app adapts based on 

transaction patterns and financial behaviour. This 
ensures that customers receive information and services 
that are most useful to them, when they need them.

By simplifying complex tasks and presenting 

information in a clear and structured way, the app helps 

users better understand and manage their finances on a 
day-to-day basis.

Seamless and intuitive user journeys
UOB TMRW Vietnam also focuses on making banking 
simple and effortless.

Customers can access a wide range of services through a 
single platform, including fund transfers, bill payments 

and card management, alongside tools for budgeting 

and cash flow tracking.

Key features include:

•	 Biometric Authentication
•	 Strengthens security while ensuring a smooth and 

convenient experience
•	 Smart Insights & Rewards

•	 Delivers data-led insights, targeted campaigns and 
a centralised rewards ecosystem

•	 QR Scan to Pay

•	 Enables quick and convenient QR payments directly 
from the pre-login screen

•	 Fixed Deposit Placement
•	 Allows customers to place deposits digitally with 

flexible tenures and competitive rates

UOB TMRW Vietnam drives 
stronger customer engagement 
through a personalised mobile 
banking experience

As customer expectations evolve, UOB Vietnam is enhancing how users engage with 
their finances through its refreshed mobile banking app, UOB TMRW Vietnam. By 
combining intuitive design, data-driven insights and more context-aware interactions, 
the app delivers a more relevant and seamless banking experience, supporting stronger 
engagement and better financial management.



The Digital Banker  |  Issue 4  |  2026  25

INSIDE THE INNOVATION

Together, these features reduce friction across key 

banking tasks and support a more intuitive experience.

Powered by data and intelligent insights
UOB TMRW Vietnam is underpinned by advanced 
analytics and machine learning capabilities.

Through its partnership with Personetics, the app 

analyses transaction data to generate insights, 

recommendations and campaigns aligned with 

customers’ financial habits and goals.

This enables a more responsive experience that goes 
beyond basic banking functions — helping customers 

make more informed financial decisions.

Tools such as real-time budgeting and integrated 

rewards management further support users in staying 

in control of their finances.

Driving measurable engagement
UOB Vietnam’s focus on delivering more relevant and 
intuitive digital experiences has resulted in strong 
outcomes.

Following the launch of the refreshed app, the bank 

recorded:

•	 90% growth in digitally active and engaged 
customers

•	 14% year-on-year increase in financially engaged 
customers

•	 100% adoption among existing customers, all 
of whom successfully onboarded and completed 

biometric authentication

These results demonstrate the impact of combining 

intelligent insights, streamlined design and continuous 

engagement.

Recognised for digital excellence
The success of UOB TMRW Vietnam reflects UOB 
Vietnam’s continued commitment to delivering 
customer-centric digital solutions.

By focusing on relevance, usability and data-driven 
engagement, the app has strengthened customer 

relationships while setting a new benchmark for mobile 

banking experiences in Vietnam.
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HSBC Hong Kong puts 13 million 
customers on a single global app

HSBC Hong Kong has migrated more than 13 million 

customers to a redesigned mobile banking app across 

Hong Kong, the UK and Singapore, with further 

markets set to follow in 2026.

According to HSBC, the apps were historically 
developed market by market that were shaped by local 
technology priorities and funding decisions. As one of 
the leading international banks operating across Asia, 
the Americas, Europe, and the Middle East, the Bank 
recognised the need for a consistently excellent digital 
experience across all its markets.

An initiative codenamed ‘North Star’ was then launched 
to establish a single, global codebase that delivers a 
more consistent and recognisable app experience for 
customers worldwide, while also reducing deployment 

costs and improving resilience, the bank explained. 
It said the platform not only enhances the customer 

experience but also allows HSBC to deploy updates 
faster and more safely, enabling the bank to respond 

swiftly to evolving customer needs and behaviours.

The redesigned app introduces a hub-based 

navigation structure, allowing customers to move 

HSBC Hong Kong’’s redesigned mobile banking app delivers a unified and consistent 
experience that can now be enjoyed by its customers across the globe.

INSIDE THE INNOVATION

Premier banking 
customers are logging 
into the app 23% more 
frequently, and the 
total volume of in-app 
transactions has risen by 
27%.
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between their products and services more intuitively. 
Personalisation features including the ability to 

favourite accounts, hide balances and customise 
quick-action shortcuts have proven popular, with 
UK users most commonly tailoring their payee views 
and HSBC Hong Kong customers favouriting foreign 
exchange services. A new enhanced chat function 
resolves more than 53% of queries without escalating 
to a human agent.

Behavioural data from Hong Kong and the UK suggests 
meaningful shifts in engagement, the Bank noted. 

Premier banking customers are logging into the app 

23% more frequently, and the total volume of in-app 
transactions has risen by 27%. Furthermore, app store 

ratings are climbing and net promoter scores have 
risen above pre-migration levels, while calls to contact 
centres have declined. The programme was built on a 
reusable global codebase spanning 26 markets. 

“The refreshed app improves customer experience 
and enables faster and safer deployment of mobile 

app change, enabling HSBC to quickly respond to 
movement in customer priorities and behaviours,” 
said Amanda McCurrach, Head of Change Adoption at 
HSBC’s Digital Platforms division.

HSBC Hong Kong plans to launch the refreshed app 

in the UAE and its expat business in the third quarter 
of 2026, with the US and India markets in planning. 

New generative artificial intelligence capabilities, 
including enhanced intent recognition and seamless 

transitions between bot and agent support are also in 

development. 

HSBC HK was recognised at the Digital CX Awards 
2026 for Outstanding Use of Digital Channels for 

Improved CX, and CX Team of the Year (Cross-
Functional).

Right: Mark Hedges - Former Global Head of Digital Platforms and Business Architecture;

Left: Jiju Daniel – Global Head of Digital Experience and Platforms 

INSIDE THE INNOVATION
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ING’s Bouke Hoving on scaling AI: 
“It’s crucial to get the AI basics 
right first”

Artificial intelligence is moving from experimentation to execution across banking, but 
scaling the technology effectively remains a significant challenge. For ING’s wholesale 
banking business, the approach has been to build the foundations first: modernising its 
core banking platforms, developing shared technology capabilities and focusing on AI use 
cases that can deliver value across its global footprint.

With the bank operating in more than 35 countries, 
this scalable operating model has become central 

to how ING approaches innovation. From machine-
learning-powered algorithmic trading and AI-assisted 
lending to its exploration of agentic AI, the bank is now 
looking at how emerging technologies can accelerate 

processes while maintaining appropriate governance 
and controls.

In this interview with The Digital Banker, Bouke 
Hoving, CIO, Wholesale Banking at ING, discusses 
the bank’s AI strategy, the evolution from machine 
learning and generative AI towards agentic AI, and the 
importance of responsible deployment. He also explores 
AI’s implications for the banking workforce and how 
the bank is addressing the energy demands of the 

technology. 

How has ING implemented and scaled 
artificial intelligence across the wholesale 
banking unit, and what were the key 
challenges you encountered during this 
implementation? What were some of the 
key lessons you learned in the process?
When we talk about AI, it’s always a question of how 
to scale it. Before we get into AI, it’s probably good to 
spend a bit of time on the overall operating model of 
the wholesale bank.

We operate in more than 35 countries but have a very 
global operating model, where we build platforms 

centrally from an engineering perspective, using 
three main locations around the world. We build 
platforms with sufficient flexibility so we can serve 
corporates and financial institutions across our 
diverse footprint. That’s something we’ve been 
working on for four decades.

Also, here in Asia, we’ve spent a lot of time, effort 
and investment modernising our core banking 
platforms, which were originally put in place 35 

years ago. We’re now very well advanced in that 
process. Out of the nine markets where we had those 

platforms, we’ve completed the transformation in 
seven.

In general, we see innovation scaling fairly well 
across our footprint, and that’s something we benefit 
from. When it comes to AI, we’ve taken a focused 
approach, initially looking at use cases where we saw 

strong proof of concept and where we were equally 
convinced we could scale them across the footprint.

We’ve looked at use cases such as contact centres 
in our retail franchise. Specifically in wholesale 
banking, we’ve invested significant time and effort 
into KYC, lending, and even before generative AI, 
financial markets and e-trading.

By Shruti Khairnair
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Bouke Hoving

CIO, Wholesale Banking, ING

Here in the region, last year we brought our 

algorithmic trading business live in Singapore. That 
capability allows clients to interact with ING digitally 
when hedging their currency exposure, with much 
faster execution powered by machine learning. It’s 
a good example of how innovation travels well on a 
scalable technology foundation.

As the focus shifts from generative AI 
to agentic AI, what potential do you 
see here, and where do you see the 
opportunities and risks?
We see agentic AI as the next step.

Lending is a good example. To give some colour on 
how that evolution has progressed over the past 
couple of years, we’ve seen a lot of promising AI use 
cases, even before generative AI through machine 
learning.

We were already implementing automated decision-
making for lower-risk, smaller-ticket credit requests. 
For larger wholesale credit applications, credit 

analysts still need to form their own judgement.

There, we’ve been using generative AI as a co-pilot, 
taking away much of the heavy lifting from the credit 
analyst by pre-populating documents, searching for 

data in annual reports, and requesting information 
from local credit agencies. This helps accelerate the 

process and enables faster decisions.

As the next step, we’re also looking at agentic AI. 
We’re learning from our retail banking colleagues, 
who have already successfully brought agentic AI 
into production. In the Netherlands, we’re using it in 
the mortgage application process, and that serves as 
inspiration beyond our current implementations of 

machine learning and generative AI.

How has ING approached responsible 
artificial intelligence deployment? How 
do you ensure innovation is balanced 
with the appropriate levels of control and 
oversight?
We rely on more traditional governance measures. 
Before any team is allowed to bring something 

into production, they must follow our governance 
processes to ensure the appropriate guardrails are in 

place.

What is also specific to our approach is that we’ve 
built a strong foundation and only focus on use cases 

that can scale across our footprint. That allows us to 

spend sufficient time rigorously testing the solutions 
before bringing them live and only launching those 
that can scale globally.

How is ING balancing AI innovation with 
sustainability, given concerns about the 
energy required to support AI models?
When it comes to sustainability, it’s very important for 
us to first look at whether a more traditional digital 
approach can solve the problem with lower energy 
consumption.

We use AI and generative AI only where they truly add 
value. For many cases, our existing straight-through 
digital processing already meets a significant portion 
of customer demand.

Secondly, we’re passionate about our global operating 
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model, ensuring innovation travels quickly while 
focusing only on use cases that truly matter and can 

scale. That means we don’t waste effort, or energy 

consumption, on solutions with only marginal 

benefits.

Last but not least, we invest heavily in educating 
our staff on how to limit unnecessary energy 

consumption when using AI.

Concerns around workforce disruption 
continue to grow as AI adoption 
accelerates. From your perspective, 
what should banking leaders prioritise 
to ensure AI investments deliver lasting 
value?
If you look at employability concerns, we do see 

some impact, particularly on junior roles. There 
has been some reduction in headcount across the 

industry, and we’ve seen that within the wholesale 
bank as well.

At the same time, if you look at the medium to 
long term, every major technology innovation has 
raised similar concerns. Ultimately, we’ve always 
found there’s still so much work to be done that 

some of those negative effects are offset by new 
opportunities.

It’s still a little early to predict exactly how things 
will develop. We’re cautiously optimistic, while 
recognising that some junior roles will inevitably be 
substituted by generative AI.

As for ensuring AI investments deliver lasting value, 
I think every technology leader is trying to make 
the best use of generative AI despite its promising 
potential.

It’s crucial to get the AI basics right first. Once 
you’ve established those foundations, revisit 
your existing work. You’ll find your traditional 
modernisation challenges can be addressed much 

more efficiently.

Once you’ve mastered that, you can begin 
reimagining business processes, where there’s 

phenomenal potential. However, if you approach 

AI incrementally while leaving your business 
transformation and technology modernisation 

untouched, you’ll struggle to develop sufficient AI 
maturity to make a meaningful impact.

That’s why it’s vitally important to build strong AI 
capabilities first, then revisit your modernisation and 
business transformation agenda. It’s easy to say, but 

still hard to do every day.

Is there anything else you’d like to add 
before we conclude?
I think we’ve covered the overall AI strategy. Perhaps 
it’s good to round off by touching on our global 

operating model transformation and how we’ve 
organised the workforce supporting these initiatives.
As I mentioned briefly, we’re going through a major 
modernisation of our core banking landscape, 

which is now entering its final phase. In Asia, seven 
of our nine branches are already operating on the 

modernised core banking platforms.

We’re already seeing tangible customer benefits 
through a much better and more consistent digital 

experience across our footprint. It’s also helping us 
introduce additional capabilities into the region. 

I mentioned electronic trading and commodity 

trading, but more broadly, innovation is travelling 
much faster across our footprint—not only AI 
innovations, but also products that previously 
weren’t available in this region.

Secondly, as we roll out these global platforms across 

Asia, Europe and the Americas, we’re also globalising 
our workforce. Previously, engineering was largely 
centralised in Europe. Today, we have three global 
development centres – in Manila, Bucharest and 
Amsterdam – where these platforms are built.

Regional locations such as Singapore then play a 

crucial role in configuring those platforms for local 
Asian markets.

In essence, our strategy rests on three pillars: a 
global operating model built on shared platforms, a 

globalised workforce across our three development 
centres, and AI powering all of this to help us move 
into a higher gear.



SUBMISSION DEADLINE

18 DECEMBER 2026
AWARDS GALA

18 MARCH 2027

WHO CAN
APPLY?

The Global SME Banking Innovation Awards, is 

the first of its kind assessment program 
designed to honour and celebrate the world’s 
preeminent SME banking players.

The Global SME Banking Innovation Awards are 
designed with a view to recognizing the 
institutional excellence and business 
achievements of the most pioneering and 
trail-blazing SME banking players operating in 
the industry today, while establishing objective 
global benchmarks for outstanding p
erformance and innovation. SME Banks must 
demonstrate capabilities and competencies, 
which are unmatched and transformative in 
nature, redefining customer engagement 
models with SMEs and providing cutting-edge 
product portfolio and solution sets to empower 
SME growth.

The SME Banking Innovation Awards 
program is open to all relevant 
players within the SME financial 
services landscape including 
conventional banks, digital/-
neo-banks/challenger banks, fintech 
companies, micro finance institutions 
and technology solution providers.

If you identify your institution as an 
industry leader that is pushing 
boundaries and driving unrivalled 
innovation, we welcome you to send 
in your nominations for the respective 
award.

thedigitalbanker.com/awards/global-sme-banking-innovation-awards ENQ@TheDigitalBanker.Com

ABOUT THE
PROGRAMME




































































































